
WINDHAM MOUNTAIN CLUB
Pass Sale Email Sequence — 5-Day Campaign

A five-day email sequence designed to take 119,000+ subscribers from awareness to purchase during
Windham's annual pass and program sale. The sequence drove over $2.07M in combined clicked revenue.

Email Sent Open Click Revenue

01 Pass Sale Starts Tomorrow 119,240 15.05% 0.63% $550,137

02 Pass and Program Sale is On 119,162 14.85% 0.48% $519,122

03 Which Pass Fits Your Winter? 119,124 16.70% 0.43% $425,451

04 Wednesday Night Pre-Sale 118,976 15.50% 0.86% $339,712

05 Final Hours — Grab Your Locker 119,012 16.97% 0.37% $242,987

TOTAL SEQUENCE 595,514 15.81% 0.55% $2,077,409
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Email 01 Pass Sale Starts Tomorrow
Sent: 119,240     Open Rate: 15.05%     Click Rate: 0.63%

Revenue: $550,137
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Email 02 Pass and Program Sale is On
Sent: 119,162     Open Rate: 14.85%     Click Rate: 0.48%

Revenue: $519,122
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Email 03 Which Pass Fits Your Winter?
Sent: 119,124     Open Rate: 16.70%     Click Rate: 0.43%

Revenue: $425,451
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Email 04 Wednesday Night Pre-Sale
Sent: 118,976     Open Rate: 15.50%     Click Rate: 0.86%

Revenue: $339,712
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Email 05 Final Hours — Grab Your Locker
Sent: 119,012     Open Rate: 16.97%     Click Rate: 0.37%

Revenue: $242,987
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